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[T entrepreneur built
a business switching
people to modern
technology, writes -

Greg Ardé

NAmadmultlmedmwoﬂdof
radio, TV, newspaper's,.
smartphones, laptops and:
billboards, it’s hard not to-feel
like you're a startled passenger on
an unpiloted rocket hurtling
through space.
* If there’s one person who won't
deny the manic nature of )
technological advancement, it’s
47-year-old Durban IT
entrepreneur Anice Hassim, the
founder, chief executive officer
and lead strategist of immedia.

The mash-up of “immediate
media” is on uMhlanga Ridge. Its
genesis is the Casbah, or Grey
Street area, where Hassim lived as
a child, the son of author Aziz
Hassim, who led a colourful life as

_ajack of all trades.

In the 1980s Hassim sr came
home with a Commodore
computer that changed his son’s
life. It unleashed a passion for art
and science that fuels his business
to this day and has seen immedia
landaclutchofawards

It’s a long and involved story, as
is with most successful
businesses, but now immedia is a
multimillion-rand enterprise that
employs 40 developers, designers,
- technicians, strategy and support
staff and the firm recently won
Springbok rugby app.

A few years ago it developed
RadioPod for iPhone that was
among the top apps downloaded in
South Africa. The app was later
produced for Android users and
won the Vodacom App Star
challenge in 2012.

It was in the Casbah that
Hassim learnt tenacity from his
father’s honest but persistent
hustling to make a living.

“To get anywhere you need to

underdog’s weapon of choice.
Hassim applied it to himself.

In his teens, he developed an
abiding admiration for Apple
founder Steve Jobs and his vision
of how technology could empower
humans. As a university student,
he befriended his professor, a
kindred spirit who gave him
unfetteredacwssmﬂlelaband

persists. He has taken over a
dozen staff to the company’s
headquarters in San Francisco
(over the past decade) and when
the iPad was launched he and a
few colleagues queued in New
York to buy a bundle and bring
them home to play with.
Hassim might be an Apple fan

but his business spans a variety of
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Anice Hassim of immedia believes apps are the future.

on

technologies. Icon Summer, the
design shop he and a friend
started in Overport 19 years ago
consisted of a Power Macintosh, a

‘Golf Caddie and ad hoc design of

pamphlets and brochures.

Thus began his career of
parmgrlngwlthtalentedpeopleln
create outcomes.

Hassim got married, his friend
emigrated and he had to take over
the business. He felt as though he
was riding a runaway beast.

The business has since
changed tremendously. Print
turned into digital, immedia was
born, the company did a Jot of
work online and became an
internet service provider through
what is now a sister company;
East Coast Access.

Then it worked with ECR, YFM
and Jacaranda and other
broadcasters, developing a suite of
tools to understand what

audiences were doing on their
digital properties.

immedia also created Geek
Patrol, which offers roving.
technical support to clients who
want on-site help with hardware,
software, device management and
installations.

But immedia’s focus is on
drawing together these post-PC
solutions for clients through apps,
cloud platforms and hardware,
and has been since Apple’s 2007
iPhone launch. Hassim reckons it
is the new terrain.

lmﬂhonAppleappsandthey
have been downloaded 50 billion
times, a figure matched by
Android.

In a 2012 interview with
AdReview, Hassim described the
development of apps as

“devastatingly fast”.
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All systems go

“lanet App

“The reality is that apps area
new medium. They have their
own sensibilities like print and
TV do... 4n app is resonant with
humans at a level that technology
has never been. It’s intuitive,
which is why a 3-year-old can pick
up an iPad and play with it.”

Hassim quotes Jobs, who
described computers as “bicycles
for the mind”: they help you to go
faster. Employing more bicycles
on the job gets it done faster.

Hassim’s business makes
bicycles, but has changed with
technology.

“In the 1980s and 1990s the
computer bicycles worked in -
print. In the mid-1990s it was
online and in the past seven years
it has been in application
development. Apps, Hassim says,
are the new bicycles.

“If the personal computer age
could empower 500 million,

. 'There are an estimated

1 Gbillion smartphones in the

world, as many personal
computelsandaboutmmuon

entry are very different from what
they used to be. All you need isa
brain, internet connection and
ability to learn to make apps.
Having said that, Hassim has
acknowledged that the mobile
space is tricky
Hedesmbedltlikemlsinﬂle

Rugby Union chief executive
officer Jurie Roux said it came on
the heels of an established mobi-
site, Twitter, Facebook and other
social media channels, and a

digital magazine.

"I'hedevelopmentoftbe
smartphone app is the logical next
step in putting our supporters in
direct touch with the Springboks
and South African rugby.

“Apart from regular features
such as news, fixtures, results,
logs and player profiles, the app
will also have exclusive content
generated from within the Bok
camp and other national teams,
with the aim of bringing the fan
closer to the team.” .

At immedia’s offices on the

He says modern media is a
journey driven by convergence,
where real time and convenience
are critical. Apps need to be
supported by clever technological
eco-systems that cross platforms
and allow users to do things easily,

- even though there is a lot of heavy
lifting in the background. ¢

For example, thousands of
things happen that you don't see
when you ask Siri on your iPhone
what the weather is like today.

But heavy lifting is what
mmedmdoes.ltdoesntdampen
the ardour of Hassim and his
team, which includes partner
Bevan Andriés and long-time

in our community,” Hassim says.

“We’re here to do a relevant
job, to make a profit and be
accountable... to change our
communities.” :

Hassim has a vision of Durban
as South Africa’s Silicon Valley
and immedia regularly hosts
workshops and open nights for
local techies.
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